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From the researcher point of view the Buyers’ are more convinced by persuasive TV advertisement than traditional TV

advertisement
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These positive results from the researcher point of view could be due to the increases of the competitors in the market
companies making more persuasive TV advertisement to influence its current and potential customers.

[From the researcher point of view the Buyers' are more convinced by persuasive TV advertisement than
raditional TV advertisement. Customers become so much engaged with the persuasive TV advertisement that it not

T} traditional T agvertisement

jonly influences buyers' for buying the product for first time but to several buying |
261 From the point of view, persuasive TV advertisement is very effective for the companies to get new
and sustain old buyers'. So, companies should focus more on persuasive TV advertisement.

54| CONCLUSIONS
Persuasive TV Advertising plays a significant role on changing the buyers' buying behavior of baby products and also
provides new patterns of buying goods and services. It is the most convenient way to persuade the parents because
they are more deployed by advertisement persuasive messages that the product will give them something special for
satisfaction

Again, persuasive TV adverlisement is more effective as Television (TV.) enables the creative man to 25 color
commuricate by combining motion, sounds, words, calor, personality and stage setfing to express and demonstrate £ worcs
ideas to large and widely distributed audience. Parents are influenced by the TV advertisement persuasion of products
that they will get something special for their special baby. The reasons for liking the ads was the comparative
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